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To: 
Hon Jay Wilson Weatherill, LLB, BEc, GDLP 
 
Premier 
Minister for The Arts 
Member of the Executive Council  
 
This annual report is presented to Parliament to meet the statutory reporting 
requirements of State Theatre Company of South Australia Act, 1972 and meets the 
requirements of Premier and Cabinet Circular PC013 Annual Reporting. 
This report is verified to be accurate for the purposes of annual reporting to the 
Parliament of South Australia.  
 
Submitted on behalf of the State Theatre Company of South Australia by: 
 
Jodi Glass  

Executive Director/Producer 

 
 
_______________________________________        
Signature 

 
 
____________________ 
Date 

 
 
 
 
Late submission of the report is due to the availability of audited financial 
statements being delayed until October 2017. 

  

15 November 2017
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Section A: Reporting required under the Public Sector Act 
2009, the Public Sector Regulations 2010 and the Public 
Finance and Audit Act 1987 
 
Agency purpose or role  
 
As a major community and cultural resource for all South Australians, State Theatre Company of 
South Australia is vital to creative and cultural life in the state.  
 
State Theatre Company of South Australia enriches the lives of people and encourages empathy 
and understanding of our world through the power of storytelling and production and presentation 
of the finest theatre imaginable.  
 
The Company presents an annual season of diverse classic and contemporary Australian and 
international plays that entertain, delight, thrill, challenge and inspire our diverse audiences.  
 

 
Objectives  
 

The Company is committed to: 
  

• presenting work of the highest quality and delivering a balanced program of re-
invigorated classics, new Australian work and the very best new international work; 

• adventurous and cohesive approaches to programming; 
• being respected for and generating pride in our work through consistently excellent 

creative outcomes and our creative development, production, performance and 
touring practices; 

• working with the very best South Australian and visiting artists; 
• being a significant player on the national theatre scene;  
• ensuring access to our work across the State through regional touring; 
• nurturing potent relationships with theatre companies and presenters to share 

resources and extend performing opportunities; 
• being strongly connected to local artists and independent arts companies and 

demonstrating leadership in development of the South Australia theatre sector; 
• embracing cultural diversity both on and off stage; 
• developing and presenting Aboriginal work;  
• creating opportunities for learning and training of young people interested in 

producing, creating, presenting, performing and touring theatre;  
• achieving gender parity in key creative roles over three-year programming cycles; 
• exploiting one of Australia’s best drama centres and the co-location of the 

Company’s Rehearsal Room, Workshop and Wardrobe making facilities with 
Dunstan Playhouse and The Space Theatre at the Adelaide Festival Centre; 

• maintaining an archive of sets, costumes, properties, scripts and materials from 
the Company’s past and current productions to serve the public interest in theatre; 

• building diverse income streams, supported by strong fiscal management; 
• actively promoting public interest and participation in the arts and theatre;  
• generating great responses from and attendances by our audiences.  



2016-17 ANNUAL REPORT for the State Theatre Company	of	South	Australia 

	 5	| P a g e 	

 
Key strategies and their relationship to SA Government objectives  
 
Key strategy SA Government objective 

Make bold artistic choices and create 
ambitious theatrical productions that 
demonstrate excellence in all aspects of 
creative endeavour 

 

Target 3. Cultural vibrancy – arts activities 
Increase the vibrancy of the South Australian 
arts industry by increasing attendance at 
selected arts activities by 150% by 2020 

Actively encourage wide audience 
engagement through presentation of an 
annual season of plays in metropolitan 
Adelaide as well as touring widely 

Target 3. Cultural engagement – institutions 
Increase the number of attendances at South 
Australia's cultural institutions by 20% by 
2014 and maintain or improve thereafter 

 
Make artistic choices to ensure our 
programs reflect our community’s cultural 
diversity 

Target 5. Multiculturalism: 

Maintain the high rate of South Australians 
who believe cultural diversity is a positive 
influence in the community 

Make flexible working an integral part of 
the Company’s operations 

  

Target 13: Work-life balance 
Improve the quality of life of all South 
Australians through maintenance of a healthy 
work-life balance 

Continue to proactively nominate women 
for appointment to the Company’s Board 
of Governors 

Target 30: Boards and committees 
Increase the number of women on all State 
Government boards and committees to 50% 
on average 

Encourage women into creative, 
management, executive, and leadership 
roles 

Target 52: Women 
Have women comprising half of the public 
sector employees in the executive levels 
(including Chief Executives) 

Create and support opportunities for 
Aboriginal theatre makers, producing, 
technical, staging and creative staff 

Target 53: Aboriginal employees 
Increase the participation of Aboriginal 
people in the South Australian public sector, 
spread across all classifications and agencies 

Provide learning opportunities for students 
through their participation in and 
engagement with our work 

Target 87: Reading, writing and numeracy 
By 2020, for reading, writing and numeracy, 
increase by five percentage points the 
proportion of South Australian students who 
achieve above the National Minimum 
Standard 

Create international co-production, 
collaboration and touring opportunities 

Economic Priority: International Connections 
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Key strategy SA Government objective 

Contribute to a vibrant city through annual 
program of theatre productions 

Economic Priority: Vibrant Adelaide 

 
Agency programs and initiatives and their effectiveness and efficiency  
 

Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

Subscription program We presented 145 performances of 7 
main stage productions in Adelaide 
across our annual calendar year 
subscription seasons:  

Straight White Men by Young Jean Lee 
(July 2016, Space Theatre, co-produced 
with La Boite Theatre Company), 22 
performances, total attendances 4,167. 

The 39 Steps adapted by Patrick Barlow 
from the movie by Alfred Hitchcock and 
the novel by John Buchan (August-
September 2016, Dunstan Playhouse), 
26 performances, total attendances 
12,348. 

Rumpelstiltskin by Rosemary Myers and 
Julianne O’Brien based on the Brothers 
Grimm tale (October 2016, Dunstan 
Playhouse, co-produced with Windmill 
Theatre), 23 performances, total 
attendances 8,684. 

Tartuffe by Molière adapted by Phillip 
Kavanagh (November 2016, Dunstan 
Playhouse, co-produced with Brink 
Productions), 16 performances, total 
attendances 5,215. 

The Secret River by Kate Grenville an 
adaptation for the stage by Andrew 
Bovell (February-March 2017, Anstey 
Hill Quarry, co-presented with Sydney 
Theatre Company and Adelaide 
Festival), 18 performances, total 
attendances 14,497. 

 

The Company’s 
subscription season of 
mainstage plays 
presented annually is 
the only such theatre 
subscription program 
for South Australian 
audiences. 
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Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

  Mr Burns: A Post-Electric Play by Anne 
Washburn (April-May 2017, Space 
Theatre, co-produced with Belvoir), 22 
performances, total attendances 5,992. 

1984 by George Orwell, a new 
adaptation created by Robert Icke and 
Duncan MacMillian (May 2017, Her 
Majesty’s Theatre, a Headlong Theatre, 
Nottingham Playhouse and Almeida 
Theatre production presented in 
association with Adelaide Festival 
Centre, Ambassador Theatre Group and 
GWB), 18 performances, total 
attendances 13,004. 

Total attendances to seven mainstage 
plays in Adelaide across 2016-17: 
63,907. 

Total subscribers for Season 2017: 
3,080. 

  

State Ed Education 
Program 

State Theatre Company provided a 
range of opportunities for students and 
teachers to engage with theatre through 
the Company’s education program. This 
included: State Ed production Sista Girl 
by Elena Carapetis and Alexis West 
(May-June 2017, Space Theatre and 
South Australian regional tour); Days 
With State school performances and 
post-show Q&As; Work Experience; 
Summer School; Student and Teacher 
Workshops including workshops on 
demand to meet the specific needs of 
schools; Flinders University Young 
Playwrights Award to encourage new 
writing; and Young Achiever Awards to 
recognise the efforts of drama and 
English students. 

7 performances of Sista Girl in Space 
Theatre (May 2017). Total attendances: 
1,827. 

The Company’s 
education program is 
highly regarded 
nationally and locally 
as critical to young 
people’s engagement 
in and appreciation of 
the arts. 
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Regional South 
Australia, National 
and International 
Touring 

The Company’s productions toured 
extensively in 2016-17: 

The Events by David Grieg (June-July 
2016, Melbourne season presented by 
Malthouse Theatre), 21 performances, 
total attendances 3,572. 

Straight White Men by Young Jean Lee 
(July-August 2016, Brisbane season 
presented by La Boite Theatre 
Company), 18 performances, total 
attendances 2,981. 

Red Cross Letters devised by Verity 
Laughton (August 2016, South 
Australian regional tour, presented by 
State Theatre Company in association 
with Country Arts SA), 7 performances, 
total attendances 495. 

Things I Know To Be True by Andrew 
Bovell (September-November 2016, 
London and regional UK tour, produced 
by Frantic Assembly): London season: 
30 performances, total attendances. UK 
regional tour: 42 performances, total 
attendances 19,247. 

The Popular Mechanicals by Keith 
Robinson, William Shakespeare and 
Tony Taylor (April-May 2017, Sydney 
season presented by Sydney Theatre 
Company), 41 performances, total 
attendances 7,947. 

Sista Girl by Elena Carapetis and Alexis 
West (May-June 2017, South Australian 
regional tour), 16 performances, total 
attendances 3,221. 

1984 by George Orwell (May-August 
2017, Australian National tour with 
seasons in Melbourne (May 2017) and 
Brisbane (June 2017), produced by 
State Theatre Company in association 
with GWB and Ambassador Theatre 
Group). Melbourne: 15 performances, 
total attendances 11,783. Brisbane: 8 
performances, total attendances 10,378. 

 

 

Showcasing South 
Australian talent to 
Australia and the world 
extends the 
employment 
opportunities for South 
Australian artists, 
creatives and 
production personnel. 
Touring also 
consolidates State 
Theatre Company’s 
reputation as a South 
Australian company of 
national and 
international 
significance. 
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Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

Metropolitan Adelaide seasons of all 
mainstage, State Ed, State Extra 
productions: 168 performances, total 
attendances 68,650. 

Regional and remote South Australian 
touring: 23 performances, total 
attendances 3,716. 

Interstate touring: 103 performances, 
total attendances 36,661. 

International touring: 72 performances, 
total attendances 31,225. 

Total performances 2016-17: 366 
Total attendances 2016-17: 140,252 
 

Regional Theatre 
Strategy 

The Regional Touring Strategy is 
delivered in conjunction with Country 
Arts SA to tour State Theatre Company 
productions to regional and remote 
communities and provide richer arts 
experiences through creative 
engagement opportunities for 
communities. This included South 
Australian tours of Red Cross Letters 
(August 2016) and Sista Girl (May-June 
2017) and workshops in regional 
communities with State Theatre 
Company artists. 

South Australians, no 
matter where they live, 
are entitled to access 
to professional theatre 
of the highest quality. 
Workshops provides 
young people in 
regional and remote 
communities with skills 
development and 
Company artists with 
employment. 

Young People Red Carpet (2016), rebranded Off Stage 
(2017), provided young adult audiences 
with opportunities to engage with 
theatre, some for the first time, through 
attending performances, behind-the-
scenes experiences and post-show 
parties for select subscription shows. 

Attracting young 
audiences to our 
productions and 
programs to critical to 
theatre artform thriving 
in South Australia. 

Access The Company is committed to providing 
access for visual and hearing impaired 
audiences through audio described 
performances, captioned performances 
and audio enhanced performances to 
select subscription shows. 

South Australia’s living 
with a disability and 
with modest means 
are entitled to 
participate in the arts. 
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Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

  The Company also reduces financial 
barriers to seeing State Theatre 
Company performances through 
initiatives such as Pay-What-Your-Can 
for holders of Healthcare card to 
matinee and Wednesday evening 
performances and entitling holders of 
MEAA cards are entitled to purchase 
discounted tickets to Company 
productions. 

  

Audience 
engagement 

The Company delivered a range of 
programs and events to bring audiences 
closer to the Company and its 
productions. These includes State 
Friends membership program, Tangent 
conversations in partnership with State 
Library South Australia, Subscriber 
briefings for our mainstage subscription 
and education plays.  

Audience development 
beyond seeing 
performances 
develops richer 
appreciation for theatre 
and the arts. 

Older people 
participating in the 
arts 

The Company is committed to providing 
opportunities for older people to engage 
in the arts through employment and by 
providing programs that meet the needs 
of older Australians. Keith’s Matinee 
Club includes post-show Q&A with 
artists after select matinee performances 
and select subscription plays are part of 
the Adelaide Festival Centre’s Morning 
Melodies program. 

Increasing participation 
of older people in the 
arts is fundamental to 
a positive, caring and 
aspirational 
community. 

Commissioning 
program 

The Company’s program of 
commissioning plays from new and 
established writers and nurturing the 
creative development of new scripts to 
production is one of the country’s most 
successful.  

Writers currently under commission 
include Patricia Cornelius, Philip 
Kavanagh, Duncan Graham, Fleur 
Kilpatrick, Emily Steel and Elena 
Carapetis. 

To what extent has this 
program achieved a 
valuable outcome for 
the SA public? 
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Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

Artist and Sector 
Development 

 

The Company actively supports small-
to-medium theatre companies and 
independent artists to develop, produce 
and present their work with marketing 
(through inclusion in our Season 
program brochure), production and 
modest financial support and week-long 
creative development residencies in our 
rehearsal room. 

Badged as State Extra, State Umbrella, 
State Resident, and State R&D, in the 
productions 2016-17 included:  

State Extra: 

Red Cross Letters (August 2016, Space 
Theatre, presented in association with 
State Theatre Company): 6 
performances, total attendances 1,284. 

Long Tan (March-April 2017, Space 
Theatre, produced and presented by 
Brink Productions in association with 
State Theatre Company and Adelaide 
Festival Centre): 10 performances, total 
attendances 1,401. 

State Umbrella: 

Red Sky Morning (September 2016, 
Bakehouse Theatre). 

Development of new 
artists and their work is 
critical to a thriving and 
vibrant community in 
metropolitan Adelaide 
and regional South 
Australia. 

Cultural diversity and 
Aboriginal arts 

For our 2017 and 2018 Subscription 
Seasons, the Company has employed 
Rashidi Edwards (one of the standout 
graduates from the ACArts acting course 
who migrated to Australia from Africa) as 
one of our six Ensemble of actors.  

Elena Carapetis, an established actor 
and upcoming playwright and director 
who is the daughter of Italian-Greek-
Cypriot migrants, is employed as the 
Company’s full-time Resident Artist.  

Aboriginal artist/producer Alexis West 
and Elena Carapetis were 
commissioned to co-write Sista Girl for 
the State Ed program. 

Cultural diversity on 
stage and off stage 
reaffirms the positive 
value of our diverse 
community. 
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Program name Indicators of 
performance/effectiveness/efficiency 

Comments  

Philanthropy and 
Corporate 
Partnerships 
Program  

The Company continues to foster private 
and corporate giving to enable the 
development and commissioning of new 
Australian works, broader touring reach, 
and more employment opportunities for 
South Australian artists, creatives and 
production personnel. 

Private giving reaffirms 
the value of the arts 
and State Theatre 
Company and provides 
greater opportunities 
for artists and 
audiences. 

 
Legislation administered by the agency 
 
State Theatre Company of South Australia Act 1972 

 
Organisation of the agency  

 
http://statetheatrecompany.com.au/board-staff/ 

 
Other agencies related to this agency (within the Minister’s area/s of 
responsibility) 
 
N/A 

 

 



2016-17 ANNUAL REPORT for the State Theatre Company	of	South	Australia 

	 13	| P a g e 	

Employment opportunity programs 
 

Program name Result of the program 

ArtsReady 
Warumilang: 
Aboriginal & Torres 
Strait Islander 
Traineeship Program 
 

Since January 2016, State Theatre Company of South Australia 
has employed a Production Trainee at national training wage 
rates. The Company provides on-the-job training while the Trainee 
gains formal qualifications through TAFESA. 

Work Experience 
Program 2017 

17 students from Year 10 and 11 participated in the four-day long 
Program. 21 staff who led practical workshops in programming, 
design, production, lighting, sound, staging, stage management, 
marketing, and producing, giving invaluable experience in a 
professional theatre company. 

Summer School 
Program 
 

For young people aged 15 years and up. Summer School 2016 
was led by actor Ashton Malcolm and director Sarah Dunn who 
curated five days of intensive classes on devising theatre that left 
participants with new thinking about ways to craft theatre. 

Secondments 
 

The Company provides opportunities throughout the year for 
undergraduate and post-graduate students to undertake directing, 
administration, marketing, programming, production and technical 
placements. 

 
 
Agency performance management and development systems 
 
Performance management 
and development system 

Assessment of effectiveness and efficiency 

State Theatre Company is 
reviewing and updating its 
performance management and 
development systems 

Improvements in organisational and personal 
effectiveness, new opportunities for professional 
learning, training and development for permanent, 
contract and casual staff. 

Staff Performance Reviews Performance reviews of 23% of staff were undertaken 
during the reporting period. 

 
 
Occupational health, safety and rehabilitation programs of the agency and 
their effectiveness 
 
Occupational health, safety 
and rehabilitation programs 

Effectiveness  

Aboriginal Cultural Awareness 
Training 

• 98% of staff completed half day training, a cultural 
immersion experience that encourages participants to 
examine their views and attitudes towards Aboriginal 
Australia in a safe and non-judgmental environment. 
The training aims to safely and sensitively present 
facts and information to assist participants in adopting 
a healthier world-view of Aboriginal Australia. 
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Occupational health, safety 
and rehabilitation programs 

Effectiveness  

Safety Training • Fire Warden Training undertaken for State Theatre 
Company in Adelaide Festival Centre. 

• First Aid Training completed in January 2017. 

Staff Health and Wellbeing • Flu Vaccination offered to all staff through 
Department of State Development (DSD). 

Work Health and Safety E-
Learning modules 

• DSD online modules provide training in such areas as 
Duty of Care for Workers, General Evacuation 
Training, Office Ergonomics, Risk Management for 
Workers, Work Health and Safety Fundamentals. 

Managing Safety and 
Wellbeing in the Workplace 

• New streamline procedure of internal incident reports 
to incorporate a company and DSD level of Hazard 
Incident Reporting Module (HIRM) reporting, focusing 
on strengthening positive company culture. 

Managing Hazards and 
Facilities 

• All Safe Operating Procedures for plant and 
machinery in the Company’s workshop and wardrobe 
reviewed and updated. 

• Risk Register updated. 
• Working Alone procedure created. 

 
 
Fraud detected in the agency 
 
Category/nature of fraud Number of instances 

No instances of fraud detected in the period. Nil 

 

Strategies implemented to control and prevent fraud  

 
In areas where fraud may occur, an appropriate level of control has been established to 
ensure probity, safeguard money, stores and property and maintain accurate and 
consistent accounting records. This has also required the establishment of relevant 
reporting, accounting, and fraud control procedures.  These are outlined in State Theatre 
Company of South Australia’s Fraud Policy, which is reviewed on an annual basis by 
management and the Board of Governors.  
 
The Company’s process for identifying and responding to the risk of fraud, and the classes 
of transactions at particular risk of fraud, are also identified in the approved Fraud Policy. 
 

Data for the past five years is available at: https://data.sa.gov.au/data/dataset/state-theatre-
company-south-australia-fraud-detected-from-2012-2017  
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Whistle-blowers’ disclosure 
 
Number of occasions on which public interest information 
has been disclosed to a responsible officer of the agency 
under the Whistle-blowers’ Protection Act 1993 

 

 0 

Data for the past five years is available at: https://data.sa.gov.au/data/dataset/state-theatre-
company-south-australia-whistle-blower-s-disclosure-2012-2017  
 
 
Executive employment in the agency 
 
Executive classification Number of executives 

Executive Director/Producer 1 

Artistic Director  1 

Data for the past five years is available at: https://data.sa.gov.au/data/dataset/state-theatre-
company-south-australia-executive-employment-from-2012-2017  
 

For further information, the Office for the Public Sector has a data dashboard for further 
information on the breakdown of executive gender, salary and tenure by agency. 

 
 
Consultants 
 
The following is a summary of external consultants that have been engaged by the 
agency, the nature of work undertaken and the total cost of the work undertaken. 
 

Consultants Purpose Value 

All consultancies below $10,000 each Marketing Strategic Plan  $2,910 

Consultancies above $10,000 each 

Sweet Reason  Executive Producer for 
1984 National Tour 

 $20,000 

Total all consultancies  $22,910 

Data for the past five years is available at: https://data.sa.gov.au/data/dataset/state-theatre-
company-south-australia-external-consultancies-from-2012-2017  

 

See also https://www.tenders.sa.gov.au/tenders/index.do for a list of all external 
consultancies, including nature of work and value. See also the Consolidated Financial 
Report of the Department of Treasury and Finance http://treasury.sa.gov.au/  for total value 
of consultancy contracts across the SA Public Sector.  
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Financial performance of the agency 
 
The following is a brief summary of the overall financial position of the agency. The 
information is unaudited. Full audited financial statements for 2016-17 are attached to this 
report. 
 

 

 
	

 
Other financial information 

 
Nil. 
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Other information requested by the Minister(s) or other significant issues 
affecting the agency or reporting pertaining to independent functions 
 
Nil. 

 

 
 

Section B: Reporting required under any other act or 
regulation 
 

Name and date of act or regulation 

N/A 

 
Reporting required under the Carers’ Recognition Act 2005 
The Carers’ Recognition Act is deemed applicable for the following: Department for 
Communities and Social Inclusion, Department for Education and Child Development, 
Department for Health and Ageing, Department of State Development, Department of 
Planning, Transport and Infrastructure, South Australia Police and TAFE SA. 

Section 7: Compliance or non-compliance with section 6 of the Carers Recognition Act 2005 
and (b) if a person or body provides relevant services under a contract with the organisation 
(other than a contract of employment), that person's or body's compliance or non-
compliance with section 6. 
 
Nil. 

 

Section C: Reporting of public complaints as requested by 
the Ombudsman 
 
Summary of complaints by subject 
 
Public complaints received by State Theatre Company of South Australia 

Category of complaints by subject Number of instances 

Performance Components (content, sound, lighting, 
effects) 

10 

Service Procedures (pre-show warnings) 3 

Performance Accessibility (seating) 1 

 
Data for the past five years is available at: https://data.sa.gov.au/data/dataset/state-theatre-
company-south-australia-complaints-by-category-from-2012-2017  
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Complaint outcomes 
 

 

Nature of complaint or suggestion Services improved or changes as a result of 
complaints or consumer suggestions 

Noise Levels All complaints were directed to both the 
Executive Director/Producer and Artistic 
Director. The complaints were addressed and 
written responses were sent in reply by the 
appropriate person, either Artistic Director or 
Executive Director/Producer. In several 
instances the tickets were refunded to audience 
members. Feedback prompted a change in how 
shows are advertised. Warnings have now been 
put in place for shows in the 2018 season that 
may include higher than average noise levels. 

Content/Warnings All complaints were directed to our Marketing 
Manager. Complaints were addressed and 
written responses were sent in reply. All 
feedback has assisted in the design of our 2018 
Season brochure. Warnings and 
recommendations have now been included in 
the 2018 season brochure to assist audiences 
in choosing which performances they wish to 
attend.     

Smoke Effects 

  
Complaints were directed either to our 
Marketing Manager or Education Manager, 
depending on the nature of the issue. The 
complaints were registered appropriately and 
warnings have now been implemented in the 
2018 season brochure design to assist 
audiences in choosing a suitable performance. 

Seat Allocation All complaints were directed to our ticketing 
service provider BASS, who process all seating 
requests for subscribers, ticket buyers, and 
audience members with impairments, and 
access requirements. 
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Appendix: Audited financial statements 2016-17  
 
 












































